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 Population, Climate Change and Development – Any role 

for Media? 
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Outline 

 Background  

 Role of Media in Climate Change 

 The main Actors and roles 

 Population, Climate Change, Development and the Media  

 Media as a potent voice in CLIMATE CHANGE  

 Other cooperating areas 

 DTR, new media  

 The way forward  
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ROLE OF MEDIA IN CLIMATE CHANGE  

To facilitate dialogue 

among stakeholders  

for positive behavior 

change in the fight 

against Climate 

Change.  
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Different Roles of the Main 

Actors. –Together! 

 

 

 

 

 
 

Civil society 
 

 

 

 

 

 

 
 

Private Sector  
 

 

 

 

 

 

• executive leadership  and 

  general administration  

• Law, order & security  

•Public policy, programmes, budget  

• Revenue generation to finance 

   public services & infrastructure 

 

•Accountability 

• Legislation enactment for common 

good 

•Conflict resolution (courts) 

•Climate Based Adaptation and 

Climate Change best practices 

promotion 

 

  

 

•Participation by groups of citizens in  

  economic, social and political activities 

  at different levels, e.g. village, area, 

  district, national, etc 

•Watch dog 

•Development projects 

•Climate Change best practises promotion 

State 

•Participation by groups of citizens in  

  economic, social and political activities 

  at different levels, e.g. village, area, 

  district, national, etc 

•Watch dog 

•Development projects 

•Climate Change best practises promotion 
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Background to the Issues 

 There is a consensus in most spheres that the 

challenges of climate change are real. The 

magnitude of impacts of climate change is huge 

and permeates every aspect of social and 

economic development. Nevertheless do the 

majority of people take practical actions to avoid 

the potential catastrophe? 
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Background to the Issues? 
 Food availability 
- Direct impact on crop yields (cereals, vegetables, fruits 

and edible oils), rangelands and meat production, 

Fisheries and wild food sources through elevated C02 

levels, variations of temperatures, precipitation and 

length of growing season, increases in crop pests and 

diseases and altered soil fertility e.g. salination etc 

- Food access 
 Direct impact on agricultural zones affecting incomes and jobs 

and the macro income which in turn shapes livelihoods in a 

number of ways. Direct impact on human health and 

susceptibility to such diseases as Malaria and HIV and AIDS. 

(Warming and presence of Malaria on and along the Nyika. 

Cotton and Tobacco in Misuku etc. 

 Nutrient Access 
 Direct effect on the nutrient  content  including protein foods. 

Direct impact on human health and thus inability to absorb 

necessary nutrients through increasing susceptibility to 

diseases such as Malaria, Hiv and Aids 
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‘…Issues’ 

 Media understands that 

Climate Change is not just 

a scientific issue, it is a 

social and economic issue 

and ultimately it is about 

development and survival. 

Due to the expected 

fluctuations in climate, 

media expects action 

NOW. Action that does not 

leave any of the most 

vulnerable and affected in 

Africa…behind including 

media itself. 
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‘…issues’ 

 Most people think that climate 

change: 

 –  is confusing – they can‘t see 

how it relates to them; 

 –  they say it won‘t affect them 

personally; –  is a problem for 

the future, not now; and 

 –  can‘t be affected by their 

individual actions, because the 

problem is so big. 

 These are the challenges we 

need to address and the mass 

media (newspapers, magazines, 

television, radio and the internet 

are critical players to fill the void 

in coverage. 
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SEGMENTING THE CHALLENGE 

 

Women and Climate 
Change:  

 Women in Southern Africa face 
huge constraints by a number 
of competing and contradictory 
factors (culture, customs, 
legacy of colonialism, low 
literacy rates, and technological 
capacity.  

 Scientists say they are more at 
risk 

 In our communities men and 
women have distinct 
responsibilities and usage of 
resources making women more 
vulnerable (Firewood collection, 
fetching water, farming, etc 
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Facing the Challenge  

 

 Many government initiatives fail  - no investment in effective communication as 

a priority, and many policymakers still see the media only as a ‗public outreach‘ 

channel for promoting their own messages. 

 Only 11% of countries globally have consulted Journalists in developing their 

NAPA. Only 5 states have included plans plans to increase journalists‘ ability to 

report on climate change.  

 Immediate need for a Climate Change Strategy and Action 

     Plan with a specific programme to strengthen the media‘s  

     Capacity to promote adaptation and low-carbon development. 

 Create a body to coordinate the media, government,  

      private sector, civil society  etc on the premise of the  

      National Aids Commission (NAC)  

…National Climate Change Commission  
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Climate change journalism – an under 

utilized utility? 
 

• can protect people and promote sustainable development — but 

only if it is accurate, timely and relevant.  

 

•Strengthening the media’s capacity to cover climate change 

can help countries to plan and implement domestic policies that 

work on the ground, while also meeting their international 

obligations. 

 

•Policymakers have a huge role to play: by improving the media’s 

access to locally relevant policy information; supporting journalists 

to report from rural areas and international meetings;  

 

•Engaging the media in policy and planning processes; and working 

to improve their own media literacy and ability to communicate 

clearly on climate change. 



Climate Change Journalism  

 The fight against climate change could be 

won or lost on the pages of newspapers, in 

TV and radio broadcasts and on the internet 

and mobile phones.  

 This is because people need good 

information to make effective decisions — at 

the household or global level  

 Most people get their information about 

climate change from the media. 
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Climate Change Journalism  

 Journalists can warn of extreme climatic 

events, explain complex policies, highlight 

coping strategies that work on the ground, 

act as watchdogs that protect the public 

interest, promote the necessary actions 

from consumers, businesses and 

governments to build green economies. 
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Climate Change Journalism – Good news  

 The good news: across the global South, climate change 

journalists are growing in number and experience. They 

are creating networks to help each other as they report 

on climate change, and progressive media outlets are 

acting to improve their coverage. 

 In 2009 for example, nearly 1,000 broadcasters 

endorsed the Paris Declaration on Broadcast Media and 

Climate Change, …to increase coverage of climate 

change and give greater voice to marginalized 

populations.  

 Results: In Costa Rica, a major series of journalists‘ 

reports in 2007 helped prompt the government to 

develop its National Strategy for Climate Change, 

including a pledge to be carbon neutral by 2021. 
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The bad News  

 The bad news is that media coverage of 

climate change still occupies only a small 

   proportion of total media reporting relative to 

the scale of the problem, which threatens 

   the lives and livelihoods of billions of people. 
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The Bad News.  
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The Bad News  

 From a survey of ten African countries, the 

BBC World Service Trust found that: ―Local 

opinion leaders best placed to support 

community based adaptation and to help 

communities respond to climate change are 

among the least informed about it.‖  

 This is a barrier to effective action and to 

acceptance of necessary policies, but it is 

also a barrier to effective policymaking. 
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The bad news 

 Communication is … the lubricant that helps 

the whole engine of climate response to turn 

and keep running.‖ iied. 2010. In the last 

several weeks you may not have read or 

heard/seen anything on Climate Change. 

 In particular, stakeholders have failed 

miserably, to increase the knowledge, skills 

and resources available to journalists, as well 

as their own media literacy and ability to 

communicate clearly on climate change. 
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Barriers to break  - progressiveness 

on climate change  

 Lack of training, unsupportive editors, limited 

access to information and interviewees 

including local scientists …Orientation, 

training, absence of mass media in all 

activities.  

 Absence of funding - deliberate funding in 

various sectors meant for social mobilization 

on issues of CC  

 Climate change does not attract audiences, 

or sell papers – while Climate change is 

global its impact is local 
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Barriers to break 

 

 Even where there is a will to report local stories, journalists often 

struggle to access relevant information from domestic policymakers. 

 In 2010, journalists in Namibia noted that the government ministries 

responsible for climate change were ―insufficiently visible.‖  

 A Colombian journalist echoed these views in 2011: ―Never 

     before was the Ministry of Environment as weak at communicating 

as it is now...it is impossible to get information from them about 

anything. Climate change seems non-existent for this institution.‖ 
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What we can do Together! 

 
 Aware that Africa has the fastest growing 

population levels against meager  

resources 

 Is the least developed of the continents 

 Is the least able to adapt to climate change 

 Climate change is the context in which all 

of our lives will be lived.  

 Its scale and impacts over the coming 

     decades will depend on the decisions we 

make in the next few years. Information 

will be critical.  
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What we can do together 

...continued 

 High-quality media coverage of climate change can 

inform vulnerable communities of potential impacts 

    and how they can adapt to them, and can promote 

    mitigation activities that limit the amount of warming the 

Earth experiences.  

 Policymakers can and should do more to engage 

citizens through the media, to communicate with 

journalists and to support a better class of climate 

change journalism that is relevant to local audiences, 

builds public awareness of the issues and contributes to 

improved policymaking including community dialogues.  
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What we can do together 

 Support training workshops and fellowships 

for journalists, and environment courses in 

journalism schools. 

 Enable journalists to travel to international 

meetings and to report from rural areas. 

 Establish, work with and support national 

networks of environment journalists to build 

the media‘s capacity over the long term. 
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‘…Continued’ 

 Engage with senior editors to demonstrate 

that climate change is relevant to their 

audiences — and how they can include a 

climate change dimension in stories about 

politics, business and other issues. iied 

 Develop strategies to engage with the media 

that include regular briefings on key policy 

processes  
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‘…continued.’ 

 Employ trained press officers and 

spokespeople who are familiar with how the 

media works and what journalists need. 

 Support learning groups that bring together 

   policymakers, scientists, journalists, civil 

society organizations, business people and 

community representatives. 
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…continued’ 

 Translate existing training materials — such 

as the Earth Journalism Toolkit16 — into 

local languages. 

 Support systems that enable policymakers to 

   hear and react to rural or otherwise 

marginalized communities — such as through 

community radio. 
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CBA – Lessons in Engaging Target audience   
 People are aware of what is changing 

 People know what they want 

 People know why they want it  

 People sometimes know how to get it 

 People know when they want it  

 People know who they can comfortably work with 

 Media‘s role is to facilitate this process (right holders and duty 
bearer dialogue for progressive well being of communities). 

 For media to do this effectively there is need to invest in the media . 
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The Climate Based Adaptation Promise 

  More support and training to media in the frontline such as the 

MBC. 

 Support exchange visits and regional integration of best approaches 

to interact with other players in the region and in the wider CBA 

network 

 Create local climate change MEDIA tool kits - to use as guide to 

navigate closely between traditional and scientific processes 

towards adaptation.  

 Include mainstream media in all Climate Change training and 

synergies 
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Zikomo 

AMAYI 

MABWANA  

ABAMBO 
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